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Social Media: 4 Stages of Communication

1. Awareness

1. Preparation

1. Implementation

1. Reinforcement + Retention



Social Media Platform Breakdown

Facebook

● Make posts actionable

● Short videos do well (no longer 

than 30s)

● People love to engage - for 

better and for worse



Twitter

● Short and to-the-point

● Avoid images with heavy text

● Can post more often.



Instagram

Feed:

● High-res photos, less frequent posts 

● General info

Stories and Reels (IG/FB)

Stories:

● Great for driving traffic to 

links.

● Post multiple at a time to “tell 

a story”.

Reels:

● Fun, easily digestible and 
highly visual



Awareness



Awareness - Small Cart Selection



Preparation - Education Sessions



Set out education



Livestream



Implementation: Cart Delivery



Use of video content



Reinforcement and Retention

Reach:  8,160



Use of Reels for Education



Insights

1.Social media is best used in combination with other public-
facing tactics: digital tools, website updates, advertising, earned 
media, educational videos

1.Short and to-the-point videos are great for social media 
engagement and reach

1.Using real photos instead of ad-like images had higher 
performance on social media

1.Continual education is key, videos and Reels are great for 
educating residents



Questions?

Hanna Waller,               

Marketing Coordinator, 

hanna.waller@edmonton.ca

For project-specific questions unrelated to 
communications, please contact Project Manager 
Jane Ni at jane.ni@edmonton.ca


