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Reuse Centre










Reuse Centre Goals

/ To promote the idea and benetfits of reuse

/ To provide affordable items to organizations
and individuals

/ To divert waste from landfill



Social media
Displays in store

Reuse Fairs

Community Outreach

Educational Programs




Affordable ltems

Up to 25 kg for $5!!
Not for profit memberships

Leisure Access Pass




Landfill Diversion




2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

.... 1,742 tonnes of
material have been
diverted
from landfill







Moved to new facility

Eco Station
Partnership




Goodwill partnership
Programs and rentals




Our Customers

Artists

Teachers

Daycares
Low-income families
Non-profits

Community leagues
You!




Bloggers

Event Assistants
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Challenges

e Lack of knowledge and understanding

e Reduce? Reuse? Recycle?

e Reuse Centre.....Goodwill.....Eco Stations....
e Acceptable Items List

e Finding balance



Survey: What would make you visit the
Reuse Centre more often?

More items available — 33.91%

More convenient location or hours e 28.70%

After hours drop off [ 28.70%
Other -_ 28.70%
More variety or selection -_ 24.35%
Longer operating hours -_ 20.00%

Sales or promotions [N 6.96%

More parking F 5.22%




e 41% increase in customers since opening
e 03% of donated material gets diverted from landfill

e Average donated material has increased




Community Hub
Volunteer Program
Programs

Emerald Award

10+ years in existence!










ltem Usage

. Location
Respondents were allowed to state multiple responses

Store Drop-off
(73 mentions) (82 mentions) (155 mentions)

32.9%

Response

Sewing & Needlecraft 11.6%

9.6%

School projects/Supplies 9%

7.7%

Just drop off items 7.7%

5.8%

Children’s Activities 3.8%

2.6%

Storage and Organization 2.6%

1.9%

Restore/repair 1.9%

1.3%

0.6%

0.6%




Why do people visit the Reuse Centre?

Passionate about reuse/upcycling
To divertitems from landfill
Want to help the environment
Variety of items available
Affordable items

Inspiration for craft ideas

Looking for vintage or collectible items

— 69.57%

I 61 35%
RRREE——
—— 301
e 5217%
N 39.13%
I 23.48%

Social activity (interaction) [ 11.30%

F 4.35%

Other
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QUESTIONS?




