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2012 –CURBSIDE (SINGLE-FAMILY) RECYCLING           
65,000 CARTS 



2014 –MULTI-FAMILY 
RECYCLING

35,000 UNITS            850 SITES 



RECYCLING DEPOTS







• Three phases:
 Pre‐Launch – build awareness and enthusiasm
 Launch – Encourage Acceptance and adoption
 Post‐Launch – Reinforce behavioural change



CURBSIDE RECYCLING LAUNCH



CURBSIDE RECYCLING LAUNCH



COMMUNICATION RESULTS

• Three phases:
 Pre‐Launch – build awareness and enthusiasm
 Launch – Encourage Acceptance and adoption
X Post‐Launch – Reinforce behavioural change



POST-LAUNCH



LORAAS EDUCATION
ROOM



POST-LAUNCH





NEW CALENDAR





Icons









https://www.saskatoon.ca/wastewizard



VIDEOS















LET’S ROLL RECYCLING



COMMUNITY BASED SOCIAL MARKETING
(CBSM)

approach to achieving broad sustainable behavior in our communities.

Knowledge

psychology      and    social marketing

leverage community members’ action to change behavior. 

more than education, 
it’s spurring action by a community and for a community.
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2015 Recycling awareness survey

House 
(detached 

or 
attached), 

79%

Multi‐unit 
complex / 
building, 
21%

25%

33%

20%

22%

Less than $60,000

$60,000 to just under
$120,000

$120,000 or more

Prefer not to say

17%

40%

16%
26%

1%

1 2 3 4+ Prefer not
to say

Type of Household Number of People in Household

Household Income

Age range House Multi‐unit complex / 
building

18‐34 20% 36%

45‐54 39% 27%

55+ 41% 38%

Total (100%) 793 210
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Do you know what to Recycle?

More Knowledgeable 55%
Tend to be older

More likely to live in a house

Less Knowledgeable 45%
Tend to be younger

More likely to live in a multi‐unit dwelling

1%

3%
4%

6%

11%

17%

21%

18%

11%

4%
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% Respondents

% Correct mention

Average level
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Satisfaction with Recycling Program by Type of Household
% Very/somewhat satisfied

95%▲

94%▲

94%▲

90%▲

89%▲

84%▲

76%▲

74%▲

96%▲

82%▼

82%▼

79%▼

81%▼

77%▼

63%▼

60%▼

59%▼

85%▼

13%

12%

15%

9%

11%

21%

16%

15%

11%

Reliability of service

Program convenience

The types of recyclable materials allowed

The amount of room in your blue cart

Frequency of pick up

Being informed about what can and cannot be put in
the recycling cart/bin

Educational and informational materials (mail outs,
newspaper ads, website information, etc.)

Response to your phone calls or emails

Overall quality of service received

House Multi‐unit complex / building Gap

Program Satisfaction



Knowledge of What can be Recycled

98%

97%

93%

92%

91%

91%

89%

88%

88%

87%

86%

84%

77%

72%

66%

53%

42%

39%

Cardboard, such as shipping boxes

Paper products, such as newspapers, flyers, mail

Diapers

Oil and paint

Beverage containers, such as juice boxes, milk jugs, and aluminum…

Pressure filled containers such as propane tanks or aerosol products

Yard waste

Cans, such as those used for soup, or pet food

Electronics

Clothing

Glass, such as jars and bottles

Plastic containers, such as shampoo bottles, laundry detergent jugs

Hard plastic containers

Plastic grocery bags

Styrofoam

Plastic toys

Aluminium foil or tin foil

Foil containers or foil roasting pans

Knowledge of Recyclable Items in Household – Correct Mention
% who say item can be recycled
% who say item cannot be recycled



WHAT ABOUT THE TONNES?
Program Goal was to double the volume of recycling to at least 14,000 tonnes
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WHAT ABOUT THE TONNES?
Program Goal was to double the volume of recycling to at least 14,000 tonnes
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WHERE ARE THE TONNES?
Program Goal was to double the volume of recycling to at least 14,000 tonnes
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3 campaigns in 2016:

Billboards 
• 11 million impressions
Digital Ads 
• 1 million impressions
• 4500 clicks
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NEWCOMER WORKSHOPS



ROLLING EDUCATION UNIT
RECYCLING COACHES AND STAFF











DON’T FORGET ABOUT MULTI-UNIT





CONTAMINATION IN MULTI-UNIT 
RESIDENTIAL RECYCLING
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2016  CHARACTERIZATION 







ICONOGRAPHY



WHAT’S NEXT??









QUESTIONS
Daniel Mireault
Environmental Coordinator
Environmental & Corporate Initiatives 
Treaty 6 Territory & Homeland of the Metìs
daniel.mireault@saskatoon.ca


